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Outline for Intertextile Pavilion Shenzhen 2011

Fair Name . Intertextile Pavilion Shenzhen 2011
Shenzhen International Trade Fair for Apparel Fabrics and Accessories

Fair Date : 7 -9Jduly 2011 (Thur - Sat)
Venue : Shenzhen Convention and Exhibition Center, Shenzhen, PR China
Participation Fee : USD 230 per sgm for standard booth (min 9 sgm)
USD 200 per sgm for raw space (min 36 sqm)
Admission : For trade visitors only - admission free
Sponsor : Shenzhen Garment Industry Association
Visitor Profile : Garment Manufacturer; Trading Company; Import & Export

Corporation; Wholesaler; Agent; Department Store;Retailer/
Chain Store; Trade Association or Organization/ Textile
Institution; Press; Home Textile Related and Designer/
Interior Design

Organisers : Messe Frankfurt (HK) Ltd
The Sub-Council of Textile Industry, CCPIT
Shenzhen Garment Industry Association

Exhibition Scale : 9, 200 sgm gross - Hall 4

Product Groups : 1. Apparel fabrics (cotton, wool, silk, linen/ramie, man-made, knitted, functional,
lace and embroidery)

Fibers / Yarns

Accessories

Printing & computer (CAD/CAM/CIM) systems

Design & styling

Trade publications

E-commerce
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Exhibitors at a glance:
There are 310 exhibitors from 7 countries and regions including Australia, China, HK, India, Japan, Korea and

Taiwan; plus 4 regional pavilions from China including 3 from Shaoxing province and 1 from Shengze.

Exhibitors were categorized by product groups:
1. Cottons

2. Knitted

3. Wool

4. Lace and embroideries
5. Accessories (including ribbons, threads and buttons)
6. Testing and certification services

7. Design & Styling

Highlights:
A noticeable increase of participants from Taiwan specialized in

lace and embroideries mainly for high-end ladieswear;

A steady growth in the number of exhibitors from Japan and Korea
showcased a variety of quality cotton blends, fancy knits and man-made fabrics

that were very popular among Chinese brand buyers for domestic markets;

Some new exhibitors including an Australian supplier who displayed
Australia aboriginal arts made from cotton plus some from India who are
specialized in silk, lace as well as embroideries respectively; which buyers

showed great interest in those items during the fair.
What did exhibitor say?

“This is my first time to exhibit at the Shenzhen show. To tap into the global
high end market, China is the place. The Guangdong is famous for high quality
ladies manufacturers, this is where | can meet more potential business partners.”

Mr Dilip Agarwal, Director from Indmoda Exports (P) Ltd.

“Quite a lot of buyers visited us, and half of those, | believe, will be potential

customers,” said Mr Koo M Jung, managing director for K.M Textile Corporation.



Visitor at a glance:

There are 13,771 visitors from 30 countries and regions, a significant growth of 6% from overseas visitors.

Top 5 Visiting (excluding China) Countries/Regions: Hong Kong, Japan, Korea, Malaysia and Taiwan.

Some of the international attending brands: Berkeley Apparel, Fila, Gerry Weber, Hennes & Mauritz, Li & Fung,
Max Studio, Polo Ralph Lauren, Quiksilver, Reebok, Ztampz
Some major Chinese attending brands: BBLLUUEE, Caven, Ellasay, Marisfrolg, Uian and Vancl, plus many

others.

What did visitors say?

“This is my first visit to the fair and | have found many good quality, bright coloured fabrics and accessories that I'm
now finding it difficult to decide which supplier to choose from.” Hong Kong based visitor, Mr Carlos Miranda Diaz,

CEO for Hong Kong Yuanhai Imp & Exp Co.

“l am looking to source colorful cotton fabrics; so far, | feel very comfortable and have been able to have detailed

discussions with new supplier” Mr Ewing Lee, Assistant Fabrics Manager for Pada Industrial (Far East) Co.

Remarks: More statistics about exhibitors and visitors can be found in appendix



Intertextile Pavilion 2012

Show Date :July 2012

Opening Hours :9:00 am to 5:00 pm

Location : Shenzhen Convention and Exhibition Center, Shenzhen
Exhibition Space : 9,200 sgm (2011)

Exhibitors : 2011: 310 exhibitors (from 7 countries & regions)
Visitors : 2011: 13,771 trade visitors (from 30 countries & regions)
Product Groups . 1. Apparel fabrics (silk, cotton, wool, linen/ramie,

man-made, functional, knitted, lace & embroidery)
Fibres / Yarns

Accessories

Printing & computer (CAD/CAM/CIM) systems
Design & styling

Trade publications

E-commerce

Quality Control
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Participation Fee . USD230/sgm for standard booth (min 9 sgm)
USD200/sgm for raw space (min 36 sgm)

For any enquiry, please contact:

Messe Frankfurt (HK) Ltd

3506 China Resources Building

26 Harbour Road, Wanchai, Hong Kong

Tel: (852) 2802 7728 Fax: (852) 2598 8771
E-mail: textile@hongkong.messefrankfurt.com
Webstie: www.intertextile.com

Contact: Ms Carrie Chan / Ms Wilmet Shea

Appendix

I.  Exhibitor Statistics
Il.  Visitor Statistics
Ill.  Media Partners




. Exhibitor Statistics

End-use of exhibiting products:

O Swimwear & lingerie

B Children & infants wear
O Jeanswear

B Shirtings

O Functional wear / Sportswear

O Ladieswear
B Casualwear
O Suitings

0% 10% 20% 30% 40%

Ladieswear and casual wear account the highest percentages among all.

1. Visitor Statistics

Area Analysis of Visitors from Mainland China

® North China
2.37T% B Northeast China
1.41% 1.13% ® East China
0.55% / 8.72% - = Middle China
e ¥ South China

= Northwest China

= Southwest China

83.06%

Breakdown of visitors’ business nature:

Garment manufacturer | 47.88%
Trading company |
Import & export corporation |

Wholesaler / Distributor |

Agent |
Department store | 3.02%
Retailer / Chain store | 4.85%
Buying office | 5.40%
Fibre producer/ Spinner / Weaver | 5.25%
Trade association or organisation |&¥ 1.86%
Press 0.70%
Home textiles related |FF 1.45%
Designer / Interior design 4.90%

Academic / Research & development / Textiles institute 71%-10%
Others 2.93%

0.00% 10.00% 20.00% 30.00% 40.00% 50.00%




Breakdown of interest product groups:

Fabrics-cotton 36.51%
| 22.98%
21.62%
.51%
20.05%

21.82%

Fabrics-wool

Fabrics-silk
Fabrics-linen / ramie
Fabrics-man-made
Fabrics-knitted

Fabrics-functional 13.06%

Fabrics-lace and embroidery 14.57%

Fibres / Yams
Accessories 15.73%
Printing & CAD / CAM / CIM systems
Design & styling

Others

2.79%

0.00% 10.00% 20.00% 30.00% 40.00%

Breakdown of interest product groups by end use:

Suitings
Casual wear
Ladieswear 71%
Functional wear / Sportswear
Shirtings

Denim

Children & infants wear
Swimwear & lingerie
Accessories 11.20%

Others 2-41°/J

- - - o
T T T T

0.00% 5.00% 10.00% 15.00% 20.00% 25.00%

Fabrics for ladies wear and casual wear account the highest percentages among all.

Remarks: the grand percentage and grand total is more than 100% because these questions are multiple sections.



Il Media Partners
Apparel Sources Magazine
Business Information of Garment Materials and Accessories
China Fashion Magazine
China Textile News
International Textile
Shanghai Zimeng Garment Co Ltd
Shenzhen Liangnu Advertising Co Ltd
Shenzhen Mingri Network Technology Co Ltd
TA Weekly
Tex Net

(www.eful.com.cn)

(www.HC360.com)




